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IN THE CURRENT DEVELOPED ERA OF DIGITAL INFORMATION ON THE INTERNET, THE USE OF ELECTRONIC DEVICES HAS BECOME AN INSEPARABLE PART OF PEOPLE'S LIVES, INTERNET MEDIA IS UBIQUITOUS IN VARIOUS ASPECTS OF PEOPLE'S DAILY LIFE PRACTICES, ESPECIALLY THE DIVERSITY OF FUNCTIONS AND CONTENT INFORMATION
OF SMARTPHONES AND THE INTERNET, WHICH ARE CONSTANTLY IMPROVING AND ITERATING, WITH THE EMERGENCE OF THE TERM "DIGITAL DEPENDENCE" IN THIS CONTEXT, ITSINTERPRETATION IN FIELDS SUCH AS PSYCHOLOGY, SCCIOLOGY, OR NEUROSCENCE IS MOSTLY NEGATIVE, IT IS A SCCIAL PATHOLOGICAL PHENOMENON THAT
IS EXCESSIVELY ADDICTED TO DIGITAL MEDIA AND HAS ADVERSE EFFECTS, RESULTING IN A SERIES OF INFORMATION INTERFERENCE AND EVEN PSYCHOLOGICAL AND PHYSICAL HARM, WHICH ALSO CHANGES PEOPLE'S SOCIAL AND BEHAVIORAL HABITS
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IN THE PROCESS OF APPLYING BRAND LOGO IN VARIOUS ENVIRONMENTS AND MATERIALS, IN ORDER TO MAINTAIN A HIGH DEGREE

OF CONSISTENCY OF EXTERNAL IMAGE, THE GRID DRAWING METHOD OF BRAND LOGO IS ADOPTED TO STANDARDIZE THE POSITION E
RELATIONSHIP SUCH AS THE SHAPE PROPORTION, STRUCTURE AND SPATIAL DISTANCE OF BRAND LOGO.THE SIGNIFICANCE OF
THIS PAGE 1S TO INFORM USERS OF THE BRAND IMAGE TO UNDERSTAND THE CORRECT FORM OF THE BRAND LOGO, TO AVOID
WRONG USE OR TO MPLEMENT SUPPLUER CHECKS, RATHER THAN TO REDRAW THE BRAND LOGO,
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THE BRAND LOGO IS THE MOST WIDELY USED IN THE VISUAL DESIGN ELEMENTS AND THE FREQUENCY IS ALSO THE HIGHEST, SO IN ANY CASE, IT IS NOT ALLOWED TO CHANGE ITS GRAPHICS AT WILL TO MAINTAIN

OASIS
THAT THE LOGO IS ALWAYS PRESENTED IN A STANDARD SHAPE AND BECOME A VISUAL ASSET OF CAMPING IN THE OASIS. VIS DESIGN
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